
VISITOR’S SURVEY
CPM 21.–24.02.2011
18.400 REGISTERED TRADE VISITORS
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VISITOR ATTENDANCE TREND
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ORIGIN OF VISITORS

VISITORS’ POSITIONS
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TYPE OF COMPANY REPRESENTED
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PRODUCT GROUPS OF INTEREST TO VISITORS

TYPE OF OPERATION REPRESENTED

SIZE OF RETAIL SPACE AT THE STORE
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High-end
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VISITORS’ PRICE SEGMENTS
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1 Day
2 Days

3 – 4 Days
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VISITORS’ REASONS FOR ATTENDING

VISITORS’ INTENTION TO ATTEND THE NEXT CPM

VISITORS’ LENGTH OF STAY
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I will definitely order
I will probably order

I will not order
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Associations and  
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CPM Newsletter
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ORDERS PLACED DURING CPM
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