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VISITOR ATTENDANCE TREND

February 2009 HNNENENEGEEEEEEEEEE 16,100

September 2009 NG 16,200
February 2010 NI 17,200

September 2010 NG 18,300
February 2011 I 18,400

ORIGIN OF VISITORS

Moscow I 539 %
Central russia NN 3.5 %
Moscow area NN 6.7 %

Volga NN 7.1 %
South russia M 3.1 %
Cis I /.4 %
Ural Il 2.3 %
Sibiria M 2.9 %
Northern-West I 3.0 %
St. Petersburg I 3.4 %
North Caucasia Il 1.5 %
Far East @ 1.3 %
Other Countries 1l 1.9 %

VISITORS’ POSITIONS

Owner HIINNENENEEENGNNNNN———— 367 %
Managing director NN 14.8 %
Outlet manager I 3.3 %

Head of department g = 8 %

Purchasing manager
Manager I 168 %
Buyer I 87%
Designer NN 5 %
Other NN 56 %
Student M 2.2%
Mass Media Agent Il 0.9%

TYPE OF COMPANY REPRESENTED

Headquarters .. 40.3 %
Outlet I 187 %
Holding N 20.0 %

Main branch NN 12.0 %
Group NN 9.0 %



PRODUCT GROUPS OF INTEREST TO VISITORS

Women's wear
Men's wear
Jeans / young fashion
Accessories
Kids wear
Designer
Shoes
Evening wear
Sportswear
Lingerie

Big Size
Leather / fur
Maternity
Bridal wear
Other

A O
I 38.0%

I 208 %

B 2711 %

BT 19.0%

BT 146 %

BT 124 %

I 10.6 %

I 9.0 %

T 98 %

S 92 %

I 95 %

N 36 %

31 %

N 55 % Multiple answers possible

TYPE OF OPERATION REPRESENTED

Chainstore

Wholesale and foreign trade
Boutique

Shopping center
Manufacturer

Official representative/agency
Specialized store
Department store

Mass media

Associations

Other

L A
I 235 %
I 175 %
I 240 %
I 136 %

B 1%

B 43 %

BN 3.7 %

BO05%

I 84 %

5% Multiple answers possible

SIZE OF RETAIL SPACE AT THE STORE

Up to 150 m?

151-500 m?
501-1,000 m?
Over 1,000 m?

I 709 %
B 187 %

N 52 %

N 52 %

VISITORS’ PRICE SEGMENTS

Basic
Mid-range
High-end
Exclusive

B 231 %
I 132 %
B 272 %

N 7.5 % Multiple answers possible



VISITORS" LENGTH OF STAY

1 Day

I 240 %

2 Days I 350%
3 - 4 Days NN A0 %

ORDERS PLACED DURING CPM

| have already ordered
| will definitely order

| will probably order

| will not order

I 350
I 210 %
I 31 0%

I 130 %

VISITORS REASONS FOR ATTENDING

Exhibitors invitation
Igedo invitation
Business partners
Exhibitors homepage
Trade magazines
CPM homepage

Exhibitors advertisement/
Exhibitors newsletter

CPM Advertisment

Associations and
Organisations

CPM Newsletter
Not specified

I 200%
I 240 %

I 110 %
I 8.0 %

I 3.0 %
I 130 %
I 3.0 %

B 50%

B 3.0 %

B 4 0%
B 0%

VISITORS INTENTION TO ATTEND THE NEXT CPM

Yes, surely NN 750 %

Yes, probably
Irresolutely
No, probably not

HETTT 190%
N 50%
B 0%

* =1 |GEDO
| = company
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